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Celebrating the role of design in business and the economy

As businesses fight to compete

in a global marketplace, survival
often depends on those companies
that canlearn, develop and change
the fastest. The competition from
rivals both local and global is fierce
and there is increasing pressure

to compete on innovation and
added value.

There is an increasing awareness
of the role that design can play

in not only adding value to the
product offering and in building
brand loyalty, but also in strategic
innovation and a way of working
for organisations. Internationally,
there is growing evidence that
companies who strategically use
design generally perform and
compete better then there rivals.

So, who are the New Zealand
champions?



About the design in business awards

The aim of the design in business
awards is to establish design as a

The awards are a dinz initiative,
operating since 1999 and are unique

driver of business performance. in the world in that they not only
celebrate economic benefits, but
also cultural and social benefits.
All previous finalists and winners
have demonstrated the value of
design to their organisations.

This will be done by celebrating
businesses that use design to drive
innovation and business growth
and to promote businesses that
have made a strategic investment
in forming and maintaining
design cultures.

The awards are driven by a wealth
creation agenda and aim to evaluate
design effectiveness by establishing
a causal link between an investment
in design and business results.

There are two award categories:

Design Innovation Award

This is a project based category
and celebrates where design has
had an impact through tactical
Design Events. For example,

the implementation of a new
communication and visual design
strategy that changes the way we
look at things, or the redesign of an
interior space that changes the way
that business is conducted, or the
design and commercialisation of a
new product that changes the way
we do things. Thomas Watson, IBM
Good Design is Good Business

Design Strategy Award

This is more about the business
design and the strategic investment
in design. This is more process
oriented and aims to look at how
the company has gone about
building its resources and
capabilities around design.

Good Business is Good Design



How to enter

1. All submissions must be

in the form of a typed report,
written in English with the
headings as specified overleaf.

2. The submission should
include a high resolution image
(800dpi.tiff) of the project work
or of the management team

for publicity purposes.

3. Each entry must be signed
off by a senior member of
the management team.

4. All entries should be sent to:
Diba, Designers Institute of
New Zealand. PO Box 5521,
Wellesley Street, Auckland.
Phone 09 303 1356

Email executive@dinz.org.nz

Key dates

22.8.05 Closing dates
for entry: 5:00pm.

Entrants will be notified of the
shortlist nominations August 2005.

13.10.05 Award ceremony breakfast.

Any enquiries? Please contact the
Designers Institute of New Zealand
www.dinz.org.nz/diba

Rules of entry

1. The judges’ decision is
final and no correspondence
will be entered into.

2. The judges reserve the
right not to accept any entries
that do not comply with the
entry criteria

3. The organisers have the

right to publish the entries in

part or whole those items that

are not in commercial confidence.
Written permission will be
obtained for the publication of
any confidential information,
should it be appropriate.

4. The organisers have the
right to publish the names of the
applicants in any future promotions.

5. By making an entry,
applicants agree to the terms
and conditions of the awards.



Heading

Title page

Executive summary

Sub heading

Design Innovation Awards
Organisation name
Project title

Design team

Date(s)

One colour image

o5
design
innovation

diba

Your report must be provided in the following format

Description

Please include this title so that it is obvious to the organisers
State if the team was internal or external

Approximate dates for the project

For information and publicity purposes

Confidential entries should be clearly marked

A concise summary of the intent, the project and the resulting performance indicators
Highlight what makes the entry stand out from the competition
Maximum of one page



Project overview

Summary of results

Any other information

Declaration

QOutline of project intent
Description of project and
project outcomes
Overview of the market
Project dates and timescale
Project implementation

These are suggested headings only:

Increase in sales and revenue
Increase in profitability
Increase in market share
Increase in market distribution
Increase in brand awareness
Increase in brand value
Improvements in staff morale
Improvements in internal
communications and processes
Changes in staff behaviour
Changes in customer perceptions
Changes in customer behaviour
Others

Maximum of two pages

Detail the results achieved, whether tangible or intangible

Try to group the results into some coherent categories to allow the judging
panel to better understand the outcomes

Any graphs, diagrams or spreadsheets would help the case

Maximum of four pages

List any other resources, research data or techniques that you feel may
have contributed to the success of the project

Please include a signed declaration form stating that the project is
bona fide and that the results and claims made are genuine
Please include contact details



Heading

Title page

Executive summary

Design Strategy Awards
Organisation name
Contact details

A possible format for the reportis indicated below

Description

Please include this title so that it is obvious to the organisers
Confidential entries should be clearly marked

A concise summary of the strategy or strategies
that have been put in place, why, what they
achieved and how they achieved it

Highlight what makes the entry stand out

from the competition

Maximum of one page



Business strategy

Design and Brand Strategy

Design Processes

Design Culture

Learning

Any other information

Declaration

How is the organisation
prepared for design?

Where is design in the
organisation?

Are there processes and
systems for design?

Is design a way of working?

How is design and
innovation sustained?

Explain the role that design plays in business strategy. Include information
such as senior management responsibilities around design, investment
and resourcing for design and any relevant performance indicators
Maximum of one page

Explain the strategy around design and branding
and how this is implemented
Maximum of one page

Explain how design happens in the organisation, how key decisions are
made and by whom. Are there dedicated design management practices?
Maximum of one page

Explain how a culture of design is nurtured in the
organisation and how it is communicated
Maximum of one page

Explain how organisational learning around
design and innovation takes place
Maximum of one page

List any other information that you feel helps the case

Please include a signed declaration form stating that
the information is bona fide and genuine
Please include contact details



Judging

The judging process
is in two stages:

Stage one decides the make
up of the shortlist based on the
application forms submitted
by the various applicants. The
judging panel will reject any
applications that do not make a
case for design effectiveness.

Stage two involves a brief
independent design audit of the
shortlist of companies, including
a site visit. The judging panel
then decide the finalists and
overall category winners.

The criteria for the judging will
be based on the presentation
of evidence for:

Clarity of purpose Evidence of a
clear intent for the design activity
and an indication of the role of
design in your business processes.

A causal relationship Evidence that

there is a cause and effect between

the design solution and the business

results achieved. The judges

are not looking for an in-depth
analysis, but the articulation of a
case for design as a value driver.

Clarity of presentation How well
written, structured and presented
is the case?

The design audit of the shortlisted
companies will be conducted by
an independent party. The design
audit will focus on establishing

an objective presentation of

the organisation and their
capabilities around design.

Confidential information

If youneed to include confidential
information, then please mark it
clearly. This information will be
restricted to the administration
and judging panel only and no
information will be published
without prior approval.
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PO Box 5521, diba is a dinz initiative
Wellesley Street

ECC Building,

39 Nugent Street

Crafton, Auckland

P +64 9 303 1356

F +64 9 303 1357

www.dinz.org.nz



